
Digital Sources are essential tools for investors2

Use digital sources to 
investigate an issue 

Use digital sources to make 
an investment decision 

Buy-Side Investors that trade 
a stock based on information 

from digital sources

98%
75%

31%

0 = least trustworthy   10 = most trustworthy 

Trust in digital sources has increased 
while trust in traditional sources has plateaued

1

2018 2019

+0.7

+0.8

+0.7
Blogs

Wikipedia

LinkedIn

Podcasts

Increasing Trust in Digital Sources

4.6
+1.4

5.1

5.2

5.1 5.8

5.9

5.9

6.0

Static Trust in Traditional Sources

CNN

+0.4

+0.3

+0.1

+0

CNBC

WSJ

BBC 6.5

7.6

6.2

5.6

6.3

7.9

6.9

Digital Investor
Survey 2020

Audience:* Sample Size: Total: n=422 Global 
Distribution:*

Buy-Side Investors (52%)
Sell-Side Analysts (48%)

North America (40%) 
Continental Europe (26%) 

UK (14%) 
Asia (20%)

*Regional and audience composition is weighted to be consistent with past waves of the survey

www.brunswickgroup.com/digital-investor-survey-2020-i15237/
BrunswickGroup@BrunswickGroupLLP@BrunswickGroupBrunswick Group

Podcasts 29% 46%

Newsletter 38% 62%

Blogs 38% 70%

Search Engines 55% 81%

LinkedIn 20% 55%

Twitter 21% 47%

Wikipedia 24% 53%

Made an investment decision 
or recommendation

Investigated an issue

Search Engines, 
Blogs, Newsletters, 
and Podcasts are the 
most important digital 
sources for making an 
investment decision
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