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1 Trust in digital sources has increased
while trust in traditional sources has plateaued
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2 Digital Sources are essential tools for investors
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*Regional and audience composition is weighted to be consistent with past waves of the survey

www.brunswickgroup.com/digital-investor-survey-2020-i15237/

@ srunsvickGroup @) @BrunswickGroup @) @BrunswickGroupLLP @) BrunswickGroup


https://www.linkedin.com/company/brunswick-group
https://twitter.com/BrunswickGroup
https://www.facebook.com/brunswickgroupllp/
file:///Volumes/Egnyte/Shared/Shared%20Drives/Departments/US%20Design/CLIENT%20WORK%202020/24_Marketing/02_Campaigns/Digital%20Survey%202020/Infographic/facebook.com/brunswickgroupllp/

